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ABSTRACT 

This thesis proposes a sustainable revitalizing of Tomato Market in Kolar, 

addressing the existing infrastructure's limitations and revitalizing the urban 

hub. Through a comprehensive analysis of the site's environmental context this 

project integrates principles of urban regeneration, sustainable design, and 

community engagement. 

The proposed design enhances the market's functionality, accessibility, and 

aesthetic appeal, while prioritizing environmental sustainability and social 

responsibility. 

Key features include: 

- Green spaces and natural ventilation 

- Energy-efficient systems and renewable energy integration 

- Pedestrian-friendly and accessible design 

This project contributes to the discourse on sustainable urban development, 

providing   a replicable model for revitalizing urban markets in similar contexts. 

The proposed design aims to enhance the quality of life for vendors, customers, 

and the broader community.  
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