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ABSTRACT  

I chose to undertake the design of an urban mandi as my thesis project for several 

compelling reasons. The urban mandi, with its historical significance and 

cultural relevance, provides a unique canvas to address multifaceted challenges 

prevalent in contemporary urban environments. 

The project allows me to explore the intricate interplay between architecture, 

social dynamics, and sustainability. By reimagining the design and functionality 

of the mandi within an urban context, I aim to contribute to the creation of 

vibrant and inclusive public spaces. This choice aligns with my passion for 

architecture, coupled with a deep interest in the evolution of urban spaces and 

their impact on community well-being. 

The urban mandi represents more than a market square; it is a microcosm of 

urban life, connecting people with fresh, local produce, supporting local 

economies, and fostering a sense of community. The decision to focus on 

inclusivity, accessibility, and sustainability in the design stems from a belief in 

architecture's transformative power to enhance the quality of life for urban 

dwellers. 

Moreover, the project's relevance in addressing current concerns about food 

safety, environmental sustainability, and social disconnect resonates strongly 

with the ethos of responsible architecture. By proposing a new typology, 

emphasizing community interactions, and modernizing the mandi, I seek to offer 

practical solutions to real-world challenges faced by urban populations. 

In essence, this thesis project represents an opportunity for creative exploration, a 

chance to contribute meaningfully to urban development, and a commitment to 

promoting resilient, inclusive, and sustainable cities through thoughtful 

architectural interventions. 
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