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1. Answer any FIVE questions. Each question carries 2 marks. * &
a)  Givethe components of marketing mix in Aviation.
b)  Whatis an apparent need? '

¢) Define marketing Environment.

d) Whatis rclationship marketing?

e) ° State the meaning of Brand.

f)  What do you understand by value chain?

g) Define Logistics.
SECTION-B
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Answer any THREE questions. Each question carries 6 marks. (3%6=18)

Explain PLC with an example of an airline.

Briefly explain uniform and differential Pricing,

Write a note on market positioning,
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Brief out the impact of logistics on Aviation industry.
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SECTION-C
Answer any THREE questions. Each question carries 14 marks. (3714=42)
6. Discuss the components of PESTE model in the context of an airline. _x
7.  Explain brand building process in detail. / . p
8.  Discuss application of Porter’s five forces model in Airline industry. LIBRAR z
9.  Describe the significance of marketing communication in Aviation. Dot
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