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Your answers should be specific to the questions asked

Draw neat labeled diagrams wherever necessary

All the Questions are compulsory

	LONG ESSAYS 
	2 x 10 = 20 Marks

	1.
	Explain the quantitative aspects of Indian Pharmaceutical market.
                                 OR
What do you mean by product life cycle? Explain in detail the life cycle of a Pharmaceutical product.


	2.
	What are the different channels of distribution? Write the role of wholesaler in distribution of pharmaceutical product.


	SHORT ESSAYS 
	7 x 5 = 35 Marks

	3.
	What are the factors that shall be considered in the product pricing of pharmaceutical products?
                              OR
Write a note on selection and duties of a professional sales representative.


	4.
	Discuss the strategies of product positioning.
                              OR

Define Advertisement and explain different medias of advertisement.


	5.
	Explain cost based and competition based pricing.

	6.
	Briefly Explain the factors that contribute to a patient's choice of a physician.

	7.
	Enumerate the different ways of promotions of pharmaceutical product.

	8.
	Discuss various issues in price management of pharmaceutical product.

	9.
	Define market segmentation. Explain the advantages and need for market segmentation in marketing.


	SHORT ANSWERS 
	10 x 2 = 20 Marks

	10.
	What are the advantages of branding?

	11.
	Write the role of NPPA.

	12.
	Define Motivation?

	13.
	What do you mean by product differentiation?

	14.
	Write the elements of product mix.

	15.
	Write the elements of promotional mix.

	16.
	Differentiate between sales and marketing.

	17.
	Write about the future of PSR.

	18.
	What are the advantages of chain pharmacies?

	19.
	What is consumersism?
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