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ABSTRACT
This project reviews the development of a brand, which took place as a resultof a
persistent problem which was identified by the research I did, in accordance with my passion. 1
believe a fully dedicated brand for the skateboarding community of India is a good business
cpportunity as confirmed in the research. The production and manufacturing side of Skatemaonkz
iIs manageable for an Indian brand. In conclusion Skatemonkz could be a profitable global
business with its roots tracing back to the streets of India

Individually this project has been a huge learning curve for me. I thoroughly enjoyed each and
every minute spend on the research of the project. I truly believe india has a lot of untapped po-
tential and our cultural diversity could lead to some of the most authentic and original art that
are going to be created in the 21st century. The project gives me utmost maotivation to play a small
role in the uncovering process of this potential, through Skatemonkz.



