
EXECUTIVE SUMMARY 

 

 

The MBA pr.ogr.am off.er.ed by VISVESVARAYA TECHNOLOGICAL UNIVERSITY, has 

its own u.niq.ue syl.labus wh.ich inv.olv.es MBA sch.ol.ars to und.ert.ake a proj.ect with any 

pr.om.inent c.orp.orate orga.nizati.on f.or a p.eri.od rang.ing six we.eks aft.er the 3
rd

 s.em.est.er. 

A study on the brand aw.ar.en.ess tow.ards the MARUTI SUZUKI at S.arathy Au.to C.ars K.oll.am 

a.ims at und.erstand.ing the cust.om.ers p.erc.epti.on, und.erstand.ing and the.ir satis.facti.on l.ev.el 

tow.ards the brand. Brand aw.ar.en.ess is the cust.om.ers c.ons.cious or unc.ons.cious d.ec.isi.on 

expr.ess.ed through intenti.on or beh.avi.or, to r.ep.u.rchase a brand c.ont.inu.ally. It occ.urs b.ec.ause 

the c.onsum.er p.erce.iv.es that the brand off.ers the r.ight pr.oduct featu.r.es, ima.ge or l.ev.el of 

qu.ality at the r.ight pr.ice. 

Brand aw.ar.en.ess has a k.ey r.ole in d.et.erm.in.ing the beh.avi.or of a b.uy.er and it has the f.in.al 

d.ec.isi.on. Unt.il a b.uy.er has cle.ar c.ut view abo.ut the pr.oduct th.ey n.ev.er d.ar.e to m.ake a 

pu.rchase, wh.er.eas aw.ar.en.ess abo.ut a p.art.icul.ar brand m.ake h.im to t.ake qu.ick d.ec.isi.on and 

go f.orw.ard. The m.ot.ive of any c.ompany is to achi.eve the ma.xi.mum of the m.ark.et sh.ar.e. This 

is only p.oss.ible by bu.ild.ing a h.igh.er p.ercenta.ge of brand aw.ar.en.ess and brand l.oy.alty. Any 

c.ompany can s.urv.ive if th.er.e is c.om.pu.tati.on.al act.ivity and brand l.oy.al cust.om.ers in the 

m.ark.et. 

The proj.ect was c.arri.ed o.ut as p.er r.ese.arch. F.avo.urable go.als w.er.e s.et f.or the study. To me.et 

the go.als pr.im.ary r.ese.arch was und.ert.aken with the h.elp of qu.esti.onnai.re, the t.arg.et 

r.esp.ondents w.er.e the cust.om.ers of M.ar.uti Suzuki at k.oll.am. Tabl.es and ch.arts w.er.e us.ed to 

trans.late data in.to mean.ingful inf.ormati.on. 

The r.ep.ort c.onsist of the intr.oducti.on to the industry and c.ompany prof.ile. Lat.er p.orti.on of 

the r.ep.ort de.als with the the.or.et.ic.al background of the study, data c.oll.ecti.on and an.alysis, 

f.ind.ings and sugg.esti.ons, c.onclusi.on on the study und.ert.aken. F.in.ally the r.ep.ort has 

b.ibli.ogr.aphy and the qu.esti.onnai.re attach.ed to it. 

 


