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ExecutiveTsummary 

 
Mr.V.TGTSiddhartha,TChairmanTCCDTinitiatedThisTbusinessTinterestsTinTcoffeeTbyTin

corporatingTAmalgamatedTBeanTCoffeeTTradingTCompanyTLimiteT(ABCTCL)TinTtheTyear 

1994.TFromTExportsTtoTcommodityTtradingTandTbuildingTaTbrand,TCoffeeTDay 

enteredTwithT‘FreshTnTGrounTdandTsubsequentlyTwentTupTtheTvalueTchainTtherebyT 

revolutionizingTtheTmetropolisTwithTCafesTunderTtheTbrandTCaféTCoffeeTDay.CCDisT

oneTofTAsia’sTtopT500TcompaniesTandTsoonTaimsTtoTbeTamongTtheTtopT3Tcoffee 

retailingTcompaniesTinTtheTworld.T 

 WeTareTcurrentlyT400TcafesTinTIndia,TPakistanT&AustriaT(Vienna).TABCTCLTalsoT 

hasTanTambitiousTgrowthTplanTofTopeningT1000TcafesTbyT2010TmakingTitsT 

presenceTacrossT80TIndianTcitiesTalsoTestablishingT50TcafesTinT10TforeignTcountries.T

OurTcustomershaveTgivenTusTtheTthumbsTupTforTourTqualityTstandardsTinTPakistanT 

andTAustriaTandTthatTmotivatedusTtoTgoTtoT10TcountriesTwhereTplansTareTcurrently 

beingTrolledTout.TAndTisTplanningTtoTopenTotherTCafesTinTtheTMiddleTEast,TEastern

Europe,TEurasia,TEgyptTandTSouthTEastTAsiaTinTtheTcomingmonths.TheTCoffeeTCafé 

industryTisTcurrentlyToneTofTtheTbiggestTandTfastestTgrowingTsectorsTinTbusiness.The 

industryTconsistsTofTaTmixTofTindividualTcafés,ThotelTcafésTandTrTetailTcaféTchains. 

IndiaThasTalwaysTbeenTpredominantlyTaTChaiT (Tea)TdrinkingTnation. 

IndiaTisTfamousTforTdrinkingTtea.TpeopleTinTIndiaTirrespectiveTofTtheTClass,Treligion

TandTplaceTaTreTfanTofTtea.TCoffeeremainTinTaTdistinctTpositionTcomparedTtoTtea.T

However,TinTtheseTdays’TcoffeeTconsumptionTisincreasingTinTIndia.TIndianTcoffeeT 

BoardTisTpromotingTcoffeeTandTitTseemsTthatTtheirTpromotional activitiesTareT 

yieldingTgoodTresult.CoffeeThasTbeenTonlyTmoderatelyTpopularTinTsomeTsouthernT 

states,TotherTthanTthatTitThasTbeenTChaiT(HindiTtermTforTTea)TChahanT(MarathiT 

termTforTTea),TcuttingT(MumbaiTtermTforThalfTteacup),TmaramariT(anotherTpopularT 

termTfromTwesternTIndiaTforTtea)TallTtheTway! 


