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EXECUTIVE iSUMMARY 

 

Internet iis ifast iemerging ias ia ipowerful imedium iof iadvertising iin ithe inew 

imillennium. iWith ithe inumber iof iInternet iusers iincreasing imanifold, ithe 

inew imedium iis iviewed ias ithe iadvertiser's idream. iThe iInternet iis ithe ifastest 

igrowing imedium iin ithe i2000’s iwith imillions iof iusers iand ian iaverage 

iestimated igrowth iof i124% iannually. 

Digital imarketing iis ibecoming ia ipart iof isome icompanies imarketing 

istrategy- ihowever iit irequires inew istrategies iand ithinking. iThe ibenefits iof 

idigital imarketing iare iits iability ito icover ipeople ifrom idifferent 

igeographical iarea iwith ivaried itastes iand ipreferences. 

This istudy iis idescriptive istudy iand ithe isampling itechnique ihere iused iis 

iconvenience isampling. iThe isample isize iis i100 iselected ifrom ithe 

ipopulation iof iBangalore iCity. iThe idata iis icollected iwith ithe ihelp iof 

istructured iquestionnaire, iwhich iincludes iopen iend iand iclose-ended 

iquestions. 

The inext istep iin ithe iresearch iprocess iis iAnalysis iand iInterpretation iof ithe 

iData icollected ifrom ithe irespondents. iThis iAnalysis iand iInterpretation iis 

idone iwith ithe ihelp iof ipie icharts, ithey iare iprepared iwith ithe ihelp iof iMS 

iExcel isoftware. 

With ithe ihelp iof iAnalysis iand iinterpretation ithe ifindings iare idrawn iwhich 

iincludes iwhether iconsumers iare iaware iof ionline iadvertisement, ido ionline 

iadvertisement ieffect itheir ipurchase ibehaviour. 

With ithe icritical iAnalysis iand iInterpretation, ithe iSuggestions iare idrawn ion 

ihow ito iimprove iOnline iAdvertisement iin iorder ito iattract imuch iof ithe 

iviewership iand ito iincrease ithe ipurchasing iefficiency iand ialso ito iimprove 

ithe imethods iof ionline iadvertisement. 

 


