
EXECUTIVE SUMMARY 

 

 

Th|is proj|ect rep|ort is basic|ally to unde|rstand the Mark|eting Effici|ency of Del|ight oil Indus|tries  

‘De|l|i|ght O|i|l I|ndus|trie|s’ is e|stabl|ishe|d by Mr. K. K|u|t|tan o|n 13th Ma|r|ch, 1981.It was 

i|na|ug|u|rate|d by Mrs.Soum|i|n|i . I|ndus|tria|l lo|cat|io|n of M/s De|l|i|ght O|i|l I|ndu|stry is o|ppo||site t|o 

i|ndu|stria|l a|r|ea. It is 1km awa|y fro|m Panth|ee|ra|mka|v. This i|ndustria|l pl |ant is lo|cate|d i|n o|ne ac|r|e 

of l|an|d. Th|e i|n|itia|l i|nve|stm|ent o|n th|e pl|ant an|d machi|ne|ry was Rs. 15 l|a|khs ou|t of whi|ch 75% 

was pro|vi|de|d by K.S.F.E. as loan an|d r|e|st 25% fro|m l|an|d an|d pro|pe|rty. 

The first part of this report deals with profile study of the organization covering specific topics 

like Industry profile, company profile, incorporation and history of the organization of Delight 

Oil Industries. The second part of the report deals with the conceptual background and literature 

review of the organization and the third part of report includes the research methodology, Fourth 

part includes the data analysis and inerpertation with the data collected from the organization, 

and the last part is findings suggestions and conclusion of the study undertaken for 45 days.  

This study is an attempt to understand and identify the marketing efficiency of Delight oil 

industries. Comparative study is made with the  major competitors and to see how well they 

performed. The study aims to identify the major  problems that the company faces in the market 

regarding their marketing efficiency 

  


