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g SECTION - A
3 Note : Answer any FOUR questions from Q.No.1 to Q. A@ﬁ}
g %) 1 Define E — Marketing. g%g:? (03 Marks)
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<% 2 What is Diaspora community? \@/ (03 Marks)
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E" r 3 What is Marketing Information System (MIS)? ‘ \{i}g (03 Marks)
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% ;D 4 What is co-branding in context of E — Marketing? - @ (03 Marks)
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§ E 'S What is mobile wallet? . (03 Marks)
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£5 6 Whatis M-Commerce? (03 Marks)
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§8 7 Whatis A/B testing? (03 Marks)
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23 # SECTION - B -
B 5 %&

g ;g‘ 5 Note : Answer :zfwa OUR questions from Q.No.I to O.No.7.
%’ g | 1 Explain in detail various souﬁ:‘es § of B-Marketing research (07 Marks)
. é?‘% 2 Write a note on balanoe@cc?re card. (07 Marks)
;g 3 Explain the drfferehﬁb?;lme dlrferentratron strategy | (07 Marks)
% % 4 Explain brr&ﬂy fﬁje New product strategies adopted by E- Marketer. ‘ (07 Marks)
éé 5 Mentign f:ﬁfe different factors affecting online pricing. ' (07 Marks)
:§§ 6 Egﬂ(p}a]n the E- Busmess models. ‘ | (07 Marks)
C—% é’ ; M Dlscuss the various online mtermedrary models of distribution on internet. (07 Marks)
; N - SECTION - C
é Note : Answer any FOUR questions from Q.No.I fo Q.No.7.
g 1 Discuss the various global E-Marketing issues. (10 Marks)
B 2 Explain the different bases and vériables of E—Marketing segmentation. (10 Marks)
3 Explain in detail trre various pricing strategies in E-Marketing. | (16 Marks)
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