Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.

50, will be treated as malpractice.

2. Any revealing of identification, appeal to evaluator and /or equations written eg, 42+8
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Time: 3 hrs. Max. Marks:100
SECTION """ A
Note : Answer any FOUR questtons Jrom Q.No.1 to Q No 7.
1 What are the goals of public relations? . ‘ (03 Marks)
2 What are the functions of public relatiéns? (03 Marks)
3 Whatis social learning theory?. | (03 Marks)
4 What is community relations? e (03 Marks)
S How to design effective,:Ii(jommunication? : (03 Marks)
6 What is media relation tactics? e (03 Marks)
7 Whatis an issug:? (03 Marks)
SECTION B
Note : Answer any FOUR questions ﬁom 0O.No.1 to Q. No e
1 What is PR complain using the four step process? S g (07 Marks)
2 How to build corporate image? T ‘ (07 Marks)
3 How to enable citizens in community relation? (07 Marks)
4 Explain Basic communications model. ' (07 Marks)
5 What is the scope of public relation? : (07 Marks)
6 What is media measurement? = (07 Marks)
7 Explain situational theory. =~ " (07 Marks)
" SECTION - C
Note : Answer any FOUR questions from Q.No.1 to Q.No.7.
1 What s life cycle of a public issue? (10 Marks)
2 How corporate image through CSR program? (10 Marks)
3 What is diffusion process? (10 Marks)
4  Explain cognition and behaviour. (10 Marks)
S How to deal with the ,é;“mployee relationship? (10 Marks)
6 Explain the role of technology in public relation program. (10 Marks)

7 Describe tools of public relation. (10 Marks)
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SECTION-D
(Compulsory)
Dove Real Beauty Compaign

For decades, the media has portrayed the idea of a “beautiful women” as something
completely fake. Whether it is in a magazine or on a non commercial, almost every single
one of these women have been photo-shopped or modified to some extent; some a lot more
extreme than others. One brand in particular decided to take a stand and do something
different, to stand out. That brand is Dove: '

This year marks ten year, since Dove launched its revolutionary “Compaign for Real
Beauty”. Dove was looking for a way to revive its brand, so they had its PR company.
Edleman, conduct a study involving more than 3000 women in 10 different countries to
learn about women’s priorities and interests. After the study reported that only 2 percent of
women considered themselves beautiful, the executives at Dove saw a great opportunity.
Because they were recently beginning to introduce beauty supplies, other than soap, into
their product line, they thought may be they could start a conversation about beauty.

The aim of the Dove compaign for Real beauty is to celebrate the natural differences
personified by all women and encourage them to have the confidence to be comfortable and
happy with themselves. The compaign has won a handful (or two) of ad awards and has sold
an enormous amount of product. Sales have increased to $ 4 billion today from $ 2.5 billion
in its opening compaign year. Not only has this compaign helped Dove successfully increase
its sale (and number of awards), but it has also increased women’s confidence.

What has made this compaign so successful? Explain with PR activities. (10 Marks)

How media relations plays significant role in promotlonal activities give examples you have
studied. - 3 (10 Marks)
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