aining blank pages.

compulsorily draw diagonal cross lines on the rem

Important Note : 1. On completing your answers,

50, will be treated as malpractice.

appeal to evaluator and /or equations written eg, 42+8

2. Any revealing of identification,

USN
Time: 3 hrs.
1 a.
b.
C.
2 a,
b.
C.
3 a
b.
C.
4 a.
b.
c.
5 a
b.
C.
6 a. Define IMC
b.
C.
7 a."
b.
C.
8
a.
b.
C.  Smartphone
d. Restaurant
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Note: 1. Answer any FOUR fu.

What is Marketing environment?
Explain various marketing concepts
Explain factors influencing consumer behaviour in detall Wrth examples.

What are various consumer purchase decision proces ?
Explain segmentation, targeting and positioning:

What is sales promotion?

Diefiie marketing audit.
Explain marketing strategy.

Marketing Management

Max. Marks: 80

y ttons from QNo.I to QNo. .
2. Question No. 8 is compulsory.

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)
(08 Marks)

(02 Marks)
(06 Marks)

Explain Advertlsmg, its objectrves and different media involved in the advertising. (08 Marks)

Compulsory Case Study

Design a Marketing mix for following products. Justify answer
Portable MP3 player -
Branded wheat ﬂour

(04 Marks)
(04 Marks)
(04 Marks)
(04 Marks)




