8 DCBC112

L

I Semester B.Com.(Regular)/B.Com.(A&F)/B.Com.(B.D.A.)/B.Com.(L.S.C.M.)
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COMMERCE
Principles of Marketing
'(SEP Scheme F+R 2024-25 Onwards)
Paper: 1.2

Time : 3 Hours Maximum Marks : 80
Instructions to Candidates:

1. Answer All the Sections.

2.  Answers should be completely written either in English or in Kannada.

SECTION-A
e - @
Answer any Five sub-questions. Each sub question carries 2 marks. (5%x2=10)

NS oIRPYRTCR I LB Jgpen wogor. I3 B3R 2 wosnsd.

1. &) Define Marketing.
DBONTRFONT, TR

b) Whatis Marketing environment?
RIRTHBLIOD TOXT 0TBED?

What is Market Segmentation?
SDIevL ) APBRI H0TBEN?

.4y~ Whatdo youmean by Marketing Mix?
SRTFEEOD NTFe Q0TBE?
o)

What is sales promotion?
Roooow TRIFI DOTTE?

f)  What is Cost Plus Pricing?

B8 "W (Cost Plus) 236 JFFORNE 0TBED? .
‘ [P.T.O.
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g) Whatis Green Marketing?
DA mdosag TFOD Q0TBeH?

- b} Define advertising.
‘zsaaooaami’ ATV,

SECTION-B
BATALT ) R )

Answer any Four of the following questions. Each question carries 5 marks.(4x5=20)
NS oIRYmente S, IFner evzor. 3 B 5 wosnh.

~2. Explain the concepts of marketing.
WRTOTE TOBOMTT), QTOR.

3. Write a note on characteristics of a successfiul sales person.
ORI, FITLIMOTS Ogend wii T8 w800,

4. Explain the requisites of sound market segmentation.
AT SRWLBE DzgeSod @wsésénm WWOR,

} Mention any Five reasons for the failure of a new product.
B NIIT PO} 2D @dsam;mnl 392

6.  Explain the objectives of pricing.
8BS AFFORZOD mcgeem#aai WNWOA.

7. List out promotional schemes of a company.
WG 080N Tp3T O3ReRINTRY, wowd.

SECTION-C
RN - 2

Answer any Three of the following questions. Each question carries 15 marks.
: (3x15=45)
B VNS SRYTETR 1R I3 nen w302, I3 TIR 15 eoznw.

8., - Explain the various approaches to the study of marketing,
mmﬁééoda VTN TRT AN RPTNI, DTOA.
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/9./ ¥ Explain the basis of market segmentation.
BRWEFE, DPHION SN, DTWOA.

/10(' Explain Macro environmental factors affecting the marketing decisions of a company.
20T FOTIOD [JRWBLIOD APFTONY e T WeddH T, TOXTT DOINTIR,
QTWOR. :

),1( What is product Life Cycle? Explain the stages of product life cycle.
WA VeI WF QOTTER? BR) XTI ¥FT ANG TOINT, DFOR.

12. What are channels of distribution? Explain the various types of distribution channels.
DBTED FRNE 0TBENT DT 0e30D VST BRAFNT, DJOR.

SECTION-D
N - B

Answer the following question. The question carries 5 marks. (1x5=5)
8: 39NS HIR w0302, IO YvZTE 5 wosnsh.

13." Design a logo and tag line for an imaginary product.
TOT NIIT OIS ONE] BRWTTID, &)mgﬁﬁm%.






