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Time : 3 Hours Maximum Marks : 80
Instructions to Candidates:
1)  Answer all the Sections.

2)  Answer should be written completely either in English or in Kannada.

SECTION-A
NN - D

Answer any Five sub-questions. Each sub-question carries Two marks.
S¢S CINTYTRESL N LOR-TINRCR LT, T NT-FI K T wosned.

(5%x2=10)

1. a) Define Marketing.
BB LI0NT RV

b)  Give the meaning of Promotion.
TWFT DOTBEN?

¢)  Whatis Pricing?
88 Q0TTe0?

d)  Define the term Marketing Environment.
FIRTE IO TOFTZRY, W9, 3WIA.

e) Whatis e-business?
e-BIHIT DOTTERD?
[P.T.O.
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f)  Whois a Consumer?
MOBT DHOTIVET?

g) Mention any 4 objectives of Pricing.
BS0D OIPYTIRTR 4 GVTIESNRIRY, 2 TCWN0.

h)  Whatis Product Line?
QOIT, AV DOTTE?

SECTION-B
N — W

Answer any Four questions. Each question carries Five marks.
TN 03P TITTRe Ty, @a‘;ﬁ@ﬁ Q202 I g%ﬁ 20TH DOTNED. (4x5=20)

2.  Briefly explain the different types of Promotional Schemes.
QNG 0e80H T SRERINTTY, ROFTN TOA.

3.  Analyse the various factors influencing Pricing.

BBoDH eS TR VENT AOF WOSNT, DFEHA.

4.  Explain different steps in Consumer Buying Decision Process.

X3S0 3RWNIOD SewPE ST DG BOBNTR, WEOA.

5. Briefly explain the importance of Economic Environment.
SOFE DBORATT TRBNAIODT, FOFTIN NH[OA. 4

6.  Explain the benefits of Social Media Marketing.
TORPBT mr%m RIDBELIONTT OVBRONTT, WO,

7.  Explain the process of New Product Development.
BeF 3T, VPFHOD BFOHORT, X0
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SECTION-C
NN — 2

Answer any Three of the following questions . Each question carries Fifteen marks.
NS SRJPTTEER TR g%ri@&‘ﬁ LVZ0. T 'g’%ﬁ aaﬁém WoBNe.  (3x15=45)

8.  Whatare channels of distribution? Explain various types of distribution channels.
BT WINE ROTTER? VAT OS8O BTeo mﬁ;ﬁ@m& WDWOA.

9. Whatis Product Life Cycle? Explain the stages of Product Life Cycle.
SR, BRI 28T, QOTTED? TR WeRI WIE WG BOSNYT, DTOR.

10.  Explain the various approaches to the Study of Marketing.
R EIONT TBOTPOTET VGODTT ATINIR, DFOR,
Ak ;

11.  Whatis Market Segmentation? Explain the bases of Market Segmentation.
BRWTE, DPRE D0B3e? WIRVTL, NFWROD eﬁc;acir%%ool QRO

12.  Whatis Pricing? Explain the various pricing strategies.
88 20TBe0? B30 BO3NY NG @@35”@5{1 DTOX.

SECTION-D
N — &

Answer the following question. The question carries Five marks. _
SN "g%ﬁ VSR ‘ad% 05 wosnsd. (1x5=5)

13.  Develop an advertisement copy for a Product and explain.
2,000 B[RS W0eTOH. BEODI, ATTRA THH) DWOA.






