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Your answers should be specific to the questions asked

Draw neat labeled diagrams wherever necessary

All the Questions are compulsory

	LONG ESSAYS 
	                              2 x 10 = 20 Marks

	1.
	Define marketing? Describe the various functions and scope of marketing. 

                   OR

Discuss the steps involved in new product development. 



	2.
	 Differentiate between wholesaler and retailer in selling of pharmaceutical product.


	SHORT ESSAYS 
	                                   7 x 5 = 35 Marks

	3.
	Explain primary and secondary sources of market research.

                 OR
Discuss briefly the prescribing habits of a physician.



	4.
	Explain strategies used during introductory stage of PLC. 

                 OR
Write a note of training and compensation of PSR.



	5.
	Write a note on advertising and publicity as elements of promotion.

	6.
	Discuss the promotional strategies for OTC Products.

	7.
	Write role of hospital pharmacy as a retail outlet.

	8.
	What are the factors to be considered in pricing of pharmaceutical products?

	9.
	Explain how companies compete through R and D and product quality?


	SHORT ANSWERS 
	  10 x 2 = 20 Marks

	10.
	What are the advantages of market segmentation?

	11.
	What are me too products?

	12.
	Discuss the primary role of Product Management in the pharmaceutical industry.

	13.
	What are online promotional techniques for OTC products?

	14.
	What are the advantages of medical exhibition?

	15.
	Define Advertisement.

	16.
	What are the reasons responsible for a channel conflict?

	17.
	List out four methods of Pricing approaches.

	18.
	List out any two differences between Vertical and Horizontal Marketing.

	19.
	What are the strategies involved in pharmaceutical global marketing.
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